
Partnering with us



Lifestyle Communities is a business for purpose that seeks to empower 
possibilities for working, semi-retired and retired people over 50. We 
do this by developing affordable resort style communities that allow 

our homeowners to free up enough equity to live a bigger life in a 
secure and enabled environment. 

We pride ourselves on creating amazing experiences for our 
homeowners, and providing a unique place to work that supports, 

engages and grows our team while having plenty of fun.  

This document outlines how we do business. It makes clear how we 
should behave, and also what we expect of our business partners, being 

the consultants, agents, contractors and suppliers that we work with.

It sets out clear and simple principles to apply while working with 
Lifestyle Communities and shows who we are and what we stand for. 
We want these principles to be respected and lived by those we work 

with.  

It is important that this Code of Conduct guide our behaviours so that 
we can be proud to be working with a company that does the right thing 

and makes a positive difference to people’s lives.

Who we are

Lifestyle Communities is a business for 
purpose that seeks to empower possibilities 
for working, semi-retired and retired people 
over 50. We do this by developing affordable 
resort style communities that allow our 
homeowners to free up enough equity to 
live a bigger life in a secure and enabled 
environment. 

We pride ourselves on creating amazing 
experiences for our homeowners, and 
providing a unique place to work that 
supports, engages and grows our team 
while having plenty of fun.  

This document outlines how we do business. 
It makes clear how we should behave, 
and also what we expect of our business 
partners, being the consultants, agents, 
contractors and suppliers that we work with.

It sets out clear and simple principles 
to apply while working with Lifestyle 
Communities and shows who we are and 
what we stand for. We want these principles 
to be respected and lived by those we work 
with.  

It is important that this Code of Conduct 
guide our behaviours so that we can be 
proud to be working with a company that 
does the right thing and makes a positive 
difference to people’s lives.

Managing Director



Our 
Values

Our values drive our 
customer centric focus

Core principles
Lifestyle Communities corporate governance framework, incorporating our 

group policies, guides how we do business. Our core principles are: 

These principles inform how we wish to work and what 
we expect of our Business Partners.

We treat people 
with dignity and 

respect. 

1
We act with 
honesty and 

integrity, 
upholding ethical 

standards. 

2
We are committed 

to safety.

3
We comply  

with laws and 
regulations.

4

We have a 
responsibility 
to safeguard 

our reputation, 
property, assets 
and information. 

7
We undertake 
responsible 

sourcing activities 
and consider 

sourcing solutions 
that minimise 
environmental 

and social 
impacts.

6
We are committed 

to true and fair, 
transparent, 

financial 
reporting. 

5
We proactively 

manage risk. 

8
Own it, 
sort it

Deliver. 
Delight. 

Everyday

Do it from 
the heart 

Be constantly
curious

Our customer 
is our only truth

Play as 
a team



 

How we do things
This Code of Conduct helps to assess the choices we 
face, and to determinehow to behave in situations 
that may sometimes be tough. 

As our business partner, we expect you to adopt and 
follow the obligations set out below. We expect the 
same of ourselves.

Ethics and 
Integrity

Doing the right thing is in our culture, 
it is not just the right thing to do.

 ✓ As our business partner, we expect that you will always 
act with fairness, honesty and integrity in your business 
affairs.

 ✓ You must undertake your role with care and diligence 
and take full accountability for your roles and actions. 

Management 
Systems

We implement management 
systems that support compliance 
with applicable laws and promote 
continuous improvement.

 ✓ You must comply with all laws and regulations relating 
to your provision of goods and services within and to 
our communities, and allocate appropriate resources to 
do so properly.

 ✓ We expect that you will develop and implement 
mechanisms to identify, determine and manage risks 
in the areas addressed by this Code of Conduct and 
relating to applicable legal requirements.

 ✓ In everything you do, we ask that you strive for 
continuous improvement on how you work and engage 
with others.

 ✓ We ask that you communicate the principles in this 
Code of Conduct to your supply chain. 



We believe in making a positive 
difference to our homeowners lives, 
and guard the culture and reputation 
that allows us to do it. 

 ✓ The customer is at the centre of all Lifestyle processes, 
decisions and experiences. In all of your activities on 
site, you must consider, support and safeguard our 
homeowners.

 ✓ We all have a responsibility to safeguard Lifestyle’s 
reputation and the reputation of our business partners, 
and require our business partners to act in a way that 
supports rather than denigrates the Lifestyle culture. 

Culture, 
purpose and 
reputation 

Safety and 
wellbeing

Everyone should go home safe and 
healthy every day.

 ✓ Health, safety and welfare must always be a priority. 
 ✓ When working with us, you must ensure that you 

implement and continuously monitor safe working 
practices across your operations in line with legal and 
industry requirements and consistent with our health 
and safety standards.

 ✓ We are each individually responsible for working safely, 
understanding and following the standards for safe 
work, and caring for the health and safety of those 
around us. 

 ✓ You must make sure that you and your employees and 
contractors come to work fit for work. 

 ✓ As our business partner, you have a responsibility to 
stop and report the work of colleagues or others on site 
if you believe they are putting their health and safety – 
or that of others – at risk.

Communication We build trust by communicating 
openly and honestly.

 ✓ Lifestyle shares accurate information about its 
operations and financial performance with its 
stakeholders, including customers, business partners, 
media, investors, and regulators. Accordingly, we ask 
you for open and honest communication, and frequent 
and constructive sharing of information, insight and 
advice, regarding your activities with us.

 ✓ You must provide a means for your employees and 
contractors to report concerns or potentially unlawful 
activities in the workplace, and such reports should be 
treated confidentially.

Bribery and 
Corruption

We reject bribery and corruption of 
any form.

 ✓ You must not offer or pay bribes, no matter what the 
situation is, and no matter who is involved, nor allow 
your intermediaries to do so. 

 ✓ Nor must you accept or take bribes or other unlawful 
incentives. 



Employment 
and inclusion

All workers have the right to a fair and 
inclusive working environment of 
which they are proud to be a part.

 ✓ We value diversity and different points of view and 
expect that you, like us, offer the same welcome to all 
employees and business partners, regardless of race, 
gender, nationality, ethnic origin, religion, political 
affiliations, age or sexual orientation.

 ✓ Everyone should be treated with dignity and respect. 
Bullying, intimidation or harassment of any kind is not 
acceptable.

 ✓ You must comply with all laws and regulations 
relating to employment practices, workforce labour, 
discrimination, harassment and bullying, and recognise 
that people have the right to choose whether to belong 
to a union and to seek to bargain collectively.

Competition We compete ethically and lawfully in 
all our activities.

 ✓ We support free, fair and ethical competition and 
require that you respect all applicable competition laws.

Human 
Rights

We respect human rights and commit 
to avoid human rights harm.

 ✓ We reject any form of child labour and modern slavery, 
including forced labour and work to ensure that slavery 
or child labour is not taking place in our business. We 
require you to do the same, and to work to ensure that 
your supply chains comply with international standards.

 ✓ You must provide fair working conditions, lawful wages 
and adequate training for all employees and workers 
engaged by you.  

Data Privacy We respect each person’s privacy and 
comply with laws in the collection, 
use and protection of personal 
information in connection with our 
business.

 ✓ Where you collect and handle personal information, 
you only do so when needed for legitimate business 
purposes, and you must have processes in place to 
confidentially store that information and respect the 
rights of individuals to review, update and correct their 
information held.

 ✓ You must only share personal information with others 
when there is a legitimate business or legal need to do 
so, in compliance with law, and must ensure that the 
parties with whom the information is shared understand 
the importance of safeguarding it. 

 ✓ You must also support us in meeting our obligations 
with respect to personal information held by you on our 
behalf. 



Conflicts of 
Interest

We ensure our personal activities, 
interests and relationships do not 
conflict with our responsibilities at 
Lifestyle Communities.

 ✓ We ask that you use good judgement to avoid situations 
where there may be, or appears to be, a conflict of 
interest. You must report any actual or potential conflict 
of interest to us. Where a conflict cannot be avoided we 
will manage it appropriately and transparently.

 ✓ You must not allow yourself, or your employees or 
contractors, to obtain inappropriate personal advantage 
through their role or engagement within Lifestyle 
Communities.

 ✓ Similarly, you are expected not to offer Lifestyle 
employees gifts or personal benefits inconsistent 
with Lifestyle’s policy on gifts, as set out in our 
Communications and Continuous Disclosure policy.

Confidential 
information 
and insider 
trading

We protect our and third parties’ 
confidential information and never 
use it for personal advantage.

 ✓ You must be aware of the obligations of confidentiality 
set out in our contract of engagement. You must be 
careful about where and to whom you talk about 
confidential information, and where and how it is 
stored.

 ✓ You must review and comply with our Share Trading 
Policy available on our website, and ensure that you 
and your employees and contractors do not share 
inside information with anyone else, including family 
and friends. You must not commit the offence of insider 
dealing in Lifestyle Communities’ securities.

Company 
property and 
records

We use company property and 
financial resources for company 
business and not personal gain or 
non-authorised purposes.

 ✓ You must not obtain, use or divert company property 
or financial resources for personal (or family) use or 
benefit, or for any activity that causes a conflict of 
interest, or is inappropriate or illegal.

 ✓ You must keep true and accurate records and not alter, 
destroy or remove company property or records unless 
authorised to do so.



Environment We are committed to protecting 
the environmental value of the 
communities in which we operate and 
to providing sustainable stewardship 
for the long term.

 ✓ You must comply with all national and local laws 
relating to environmental performance, management 
and reporting relevant to the goods and services you 
provide. 

 ✓ We expect that you will join us in continuously 
reviewing and mitigating the impacts that our activities 
might have on the environment as we plan, build and 
manage our communities.

 ✓ We ask that you seek sustainable improvements in your 
carbon and energy management, and use of land, water 
and air, particularly in your activities with us.

 ✓ You must also undertake responsible sourcing 
activities, considering sourcing solutions that minimise 
environmental and social impacts.

Supplier
Declaration
Before working with us, we require that you 
acknowledge that you will adopt this Code of 
Conduct and incorporate its principles into 
your operations.

The transparency and openness that you 
show through our relationship, particularly in 
relation to the areas described in this Code of 
Conduct, is an important part of our decision 
to do business together.

 You have an ongoing obligation to comply 
with this Code of Conduct, and other Lifestyle 
Communities policies, when doing business 
with Lifestyle Communities.



Transparency and
raising concerns

Making the
right choices

When faced with a dilemma, ask yourself:

• Are my actions consistent with the law, this 
Code of Conduct or Lifestyle Communities’ 
policies and standards?

• What would I tell a friend or a member of my 
family to do?

• What might others think of my actions?

If you are uncomfortable with any of the answers, 
you should seek advice before acting.

We aim to create an open forum with our business 
partners in which we look to communicate any 
concerns and issues early, and to work together to 
find solutions. 

Having said that, we take wilful and knowing 
breaches of the law, this Code of Conduct, and our 
policies and standards seriously, and complaints 

If you see something that might break the law or go against 
this Code of Conduct or any of our policies and standards, 
don’t ignore it. Let us know so we can address it.

Discuss any concerns with your Lifestyle Communities 
contact or anyone from our Senior Leadership Team. 

Our Whistleblower policy is also a safe and confidential way 
to report concerns or misconduct.  Any form of retaliation 
against a person using the Whistleblower policy in good faith 
will not be tolerated. A copy of our Whistleblower policy and 
how to report a concern is available on our website. 




